o EX PARTE OR LATE FILED
Consumer Action Southern California Office

116 New Montgomery Street, Suite 233 523 West Sixth Street, Suite 1105
San Francisco, CA 94105 Los Angeles, CA 90014
(415) 777-9648 : (213) 624-4631

July 25, 1996 POCVET D0 C70y NI AL
INRWAVIECIE B IR I A | t:‘;,ji\:‘-m,ﬂﬂ_
To:  Office of the Secretary

Federal Communications Commission
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Implementation of Sect. 254(g) of the
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Consumer Action (C'A) is not a party to this proceeding but is submitting this
ex parte communication for your consideration because of our strong opposition to
the proposal to detariff long distance rates.

We strongly support both the analysis and conclusions set forth by Consumer
Federation of America and Consumers Union in their initial comments in CC
Docket No. 96-61 that were filed on April 25, 1996. However, we would like to share
with you some specific thoughts on how detariffing would impact us and the work
that we do in the community.

CA is a San Francisco-based consumer education and advocacy organization
that has focused on the impact of deregulation in telecommunications on low
income consumers since the early 1980s.

As part of that effort we have published yearly surveys of long distance rates
since the breakup of AT&T. The results of our surveys (the latest one is attached)
are distributed to the media, individual consumers and our national network of
2,200 community based organizations for the use of their clients.

In addition, CA maintains a complaint switchboard in San Francisco and Los
Angeles that counsels consumers in Chinese, English and Spanish. Many of the
telephone disputes revolve around whether the consumer has been charged the
correct rate.

In both of these areas having tariffed residential rates are important. They
can serve to verify the information we receive from long distance companies either
for our surveys or when we are helping to resolve complaints.

We are quite concerned that you may detariff residential long distance rates. It
would seriously damage »ur ability to inform and educate consumers on how best
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to take advantage of long distance competition. Frankly, we are surprised that you
would consider such a change at a time of rapid change in telecommunications
which increases the consumer need for accurate information on long distance rates.

Now is not the time to reduce the access to long distance rate information by
residential customers. Without such price data, consumers will be forced to rely on

advertising that is often misleading and at best does not contain the facts that are
needed for the market to function properly.

Thank you for your consideration.

Submitted by,

’{ o M

Ken McEldowney

Executive Director

Consumer Action

116 New Montgomery St., Suite 233
San Francisco, CA 94105

(415) 777-9648
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CA's 1996 Long Distance Rate Survey
Phone rates climb despite competition
Many domestic and international calling pfan options

BY LINDA SHERRY

ith the fieree competition

among leng distance phone

companies. yon might expect
that the price of phone calls wonld de-
crease. i a new simvey by Consumer
Actinn found just the epposite: basic
charges by industry leaders AT&T
MCE and Speint have actaally in-
creased in the past five vears.

But now there Aare many more carri-
ers and calling plans o choose from.
While past CA surveys have focused
only ot o few companies, this year CA
lonked at 15. Information nbtained
from surveys and customer service rep-
1esepranves in Yoy and Febrary
shows many choices in fow per-minnte
flae cace calling plans.

Increases since 1991

Since the mid- 1980s, CA has
tracked charges by the Big Theee long
distance carriers for a selection of lang
distanee calls. After severd vears of
dropping 1ates, CA doctimented a
steady increase i prices since 1991,

For example. A'T& 1 charges for these
calls increased from $20.41 in 1991 1o
$22.96 -his year.

Currene prices reflect a 12% in-
crease ¢ basic rates by AV&'E, 16%
by MO and 17% by Sprint since 1991,
This pattern is comtinning: A'T& 1 an-
nounced that on Feb, 17 it raised
many f its rates.

A new kind of survey

In us past surveys of long distance
rares. A listed the calls used in caleu-
lating 1he rising rates noted above.
This »ear we have designed a new
chart that focnses on the lowest rates
that vou can get from each company.,
Ax in past vears, we have also listed
each company’s tap damestic and in-
ternasional catfing plans. (Use the in-
formarion only as a guide——rates and
calling plans often change.)

The calls used by CA ro document
rising, prices were fignred using the
comyanies” basic rates-—those charged
costemers wha do not have o disconnt
cillivig plan. “You now need a calling
plan -nore than ever” observed CA

Don’t get
slammed

he lierce competition in the

long distarce market has led

to marketing abuses and out-
right deception. This includes the itle-
gal practice of shmming—when your
long distance carriee is switched with-
GNE YOUT permission.

Taw does someone's service get
switched to a company they didn't ask
for?

Often people sign a well-disguised
or confusing contract without reakizing,
that they are piving the company per-
mission to nake e switch,

At a mall or communnity feseival,
you might sign vont name on @ raffle
ticket or on i contest form to win a car
or atrip. Or yvou eaght be asked to do-
nate toa chasity. Fhe form might con-
tain very small or very pale pring
antharizing a tony; distance company o
take over your service,

You miphe receiv
tong distance canier. Fine print—often
designed to be ensity overlonked—
nates that when vou sign and deposit
the check in yeur acconnt you are
agreeing to switch long distance carri-
ers.

Telemarkerers might call vou on
behall af a lang distance caerier, and
ask if you are interested in receiving
materiaf about their service. Afong
with the information may come a form
thae yaw have o mail back in order tn

1 check from a

arfus their service. I you overlook the
forn . the company wil) go ahead and
transter your service.

A od sometimes people geeslam-
mesd even thaugh they haven's dane
anveing.

Don't be duped

flead carefully anything vou sipn.
Daon: 't give salespeople. telemarketers
or ather strangers vour phone number
or auy personal information, such as
yous birth date or social security num-
her

Hesides the annovance of being,
slarnmed and the possible increase in
charges for vour lang distance calls,
yous local phone company charges
abuat $5 for switching long distance
carsers. Cheek your phope Bill each
mreath o see which long distance car-
rier is handling vour calls. If vou're
slamed, call your tocal phane com-
pacy immedintely, Ask for any switch-
ing chasges to be dropped.

rall the long distance carrier of
va r choice and explain what hap-
pered and thar you want 1o be re-
e o its service,

Contacr the company that shammed
ve 1 and ask that any charges be recal-
cuted acearding to your original
crnpany’s rates.

T'n make sure it never happens
A in——or in the tirst pha aue
locat phane company for a “carrier re-
sesiction form.” 1F you sign and retorn
th: foem. the locat phoane company will
netmake a change in your long dis-
txwe carrier unless vou anthorize the
o ange in writing, @l

Executive Director Ken McEldowney,
(A review of calling plans offered by 15
carriers heging on page 2.)

MeEldowney pointed out that long
<histance rares decreased annually after
the breakup of AT& T in 1984, “Bue
in our 1992 survey, we first noticed
that ries were increasing.” he said,
“tver since, they've been creeping np-
ward. Competition hasn't kepe the
rares of the three largest carriers from
climbing.”

A 1995 survey by Sprint of 1L0OD
adithts revealed that fone ont of ten
people do not know how much they
pay Far Inng distance calls. Respon-
dents” guesses averaged about 8¢ per
minute-—several times higher than the
actual 10-28¢ per minute cost of inter-
state fong distance calls,

‘A reference point’

“Fhe Sprmt survey really shows
that people don’t have a reference

poing 16 use in comparing long dis-
tance companies,” said McEldowney.
“Yet people are switching carriers in
record numbiers.”

According to 1estimony presented
by AT&'T to the Federal Communi-
cations Conunission, almast one in
five residential customers switched
carriers one or mare times in 1994, re-
sulting in a total of more than 27 mil-
fion changes.

Many customers who switched
plans were enticed by the offer of
new money-saving calting plans.

A calling plan is an opuonal ser-
vive that allows you to make fong, dis-
rance calls for tess money, Maost
companies have plans that cover calls
within the 1.8, (domestic plans) and
ty ather countries (international).

Three types of plans

‘There are three basic types of
long distance calling plans:

o ¥lat rate plans charge set. re-
duced per-minute rates an all calls
made during certain days andfor time
periods, or in some cases, 24 honrs a
day. Mlost Bat race plans cover all in-
terstate long distance calls. Sprint

rontinwed on page 2

A calling plan

can help you

save on long distance calls

f you want to save money on vour

fong distance hifl. subseribe to a

calbing plan. Three types of calling
plans me generalty available—volume
disconnt, ar rage and ealling cirede
plans. (For a description of these types
of plans, see story above, Our review of
plans beging on page 2.)

Consider a volume discount plan
if:

* You spend $25 or more per momh
on fong distance calls.

* You place long distance calls at
various times of of day.

Consider a flat rate plan if:

* "The best per-minnte rates corre-
spond with the times that yon make
most of yous catls. For instance.
Spring’s best rate kicks inar 7 pan.,
while MNat rate plans offered by other
carsiers such as LDDS World Com and
1LCY seart rheiv best rates at S p.m.

* You don't make very many catls
and you don’t usually reach the chresh-
atd needed to qualify for 2 volume dis-
count

* You like ta keep track of how
much cach call costs—this is easier
with a flar rate plan.

Calling ciecle plans are available by
themselves and as an adjunct to ather
calling plans on a call-by-call basis.

Clonsider a calling circle plan if:

@ Yau call people wha use the same
long distance carsier, 1 you tend 1o
place calls to the same people, von
mighe find it worth the trouble ta con-
vince them to sign up with the same
carfier

* You want ta take advantage of in-
centives or rebaces offered w you by
the long distance company if you con-
vince the people yon ealt 1o sign ap
with the carrier, For instance. LDDS
WorldCom and Working Assets credit
your bill wich $10 each dme you refer
a new customer who signs up.

How to cheose
a calling plan

In choosing a long distance carrier
and calling plan, eonsider these points:

® Fach person's calling pattern is
different. £ xamine several months’
warth of vour recent long distanee
hills. F,ook far patrerns. Da you make
maost of your callg at a certain time of
day ar on weekends? 1F most of your
calls are made during the day, 4 plan
that has low daytime rates may be best
for you,

® T'he cost of calls vasies during
different “rate periods.” For most
companies. the rate periods are 13
time. from 8 a.m, to 5 pon; Fvening,
from § p.m.to 11 pom, and Nighy/
Weekend, from 11 p.m. to 8 a.m. Sun-
day through Uriday and all day Sacur-
day and Sunda

* Several carriers in CA's survey
have adjusted their rate periods. For
instance, some carriers’ flat rate plans
begin to offer the lowest rate at 5 pan,
orag 7 pam,, instead nf ae 11 pom, I
you make many of your calls hetween

romtinued on poge 2




AMERICALL
(R) 399.1234

AmenCall charges the same flat rates
to afl its residential cusiomers. See
chart on page 3.

(RGG) 2220300

Culling plan name: Towe Reach Savings
Type of plan: Volume disconnt

Sign up required: Ye:

Monthly fee: No

Rave perinds included: All

Plan description: Vrire Reach Savings
offers a 10% discount on monthly long
distanee bills of between $40 and
$24.99 am a 25% discomne on bills of
$25 tr more. Covera all domestic calls
carried by AT&T, including cafling
card and celtular calls.

EXCEL
TELECOMMUNICATIONS
(ROD) R75.9235

Calling plan name: Exees Plus 1
Type of pla: Volume Disconnt &
Calting Circle

Sign up reguired: Yoy

Monthly fee: §t

Rate perinds included: Day: Monday-
Friday 7 am.-6 pan. Evening: Mon-
day-Friday 6 pan-1 poss and
Saturelays and Sondlevs from S-1 pum,
Night/\Weekend: Al ather times.

Plan description: Customers receive a
30% discount vnail interstate calls, and
a 50% discount an ingerstate calls w
other Fxcel customers,

Calling plan namce: Premiere Plus 11
Type of plan: Flat Rate & Calling,
Circle

Sign up requtired: Yes

Monthly fee: $3

Rate periods included: Standard rae
periods apply, exve pt that evening
vates also appiy o1 Saturdays and Sun-
days.

Plan description: Interstate calls are
bilted at per-minaie rates of 16.1¢ dus-

onsumer Action s a non-protie

SOHER3 advacacy and educa-

110N OFENZANON SETVing con-
smmers since 19710 CA gives nonplegal
advice to consumers, publishes sur-
vevs, distributes educatonal materials
and participates i the tepislative and

regudatory procesaes.

CA's free svilchboard provides ad-
vice i referials on consumer prob-
lews, fram 10y, to 2 pam. weekdays
at (415) 777-9635 (Northern Califor-
ma) anct (213) 620-8327 (Sputhern
Cahiforniay Voo /EEY. (415 777-
9456, Chinese. Lnglish and Spanish
are spoken. Witte to: Consmer Ac-
tion, {16 New Mantgomery St Suite
233, San Francisco, CGA 94105,

Southern Californians van contact
CA at 523 West Sixth St Suite 1105,
L.os Angeles, CA QXS
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ing the duv, 12.6¢ evening and 11.2¢
nights and weekends. Callers also pay
fess per nunute when they are calling
other Excel customers (11.5¢ dayfe
cveningfi¢ nights and weekends).

EXPRESS THLAXTEL COM
(ROO) 748.6350

"This caer-cor charges the same at,
mileage-ased rates o all its residential
cistome: s See chart on page 3.

FRONTIER
COMMUNICATIONS
(800) R36-RORG

Cufling plan name: Homesaver
Type of plan: Domestic, lat rate
Sign up required: Yes

Monthly fee: No

Rate periods included: ['he plan's
twa rate periods are Dav, from 8 a.m,
w0 S pan. Monday theongh Friday, and
all othe: times, including Sacurdays,
Sundays and some holidays,

Plan description: State-to-state calis
are billed at 22¢ per minute during the
day antt 10¢ pey minnte other times.
Alter 2 30-second minitium, calls are
billed 1 bsecond increments,

1 FINTERNATIONAL
(B00) 524-46R5

Calling plan name: A% America F'lan
Type of plan: Flat rate

Sign up required: Yes

Monthly fee: No

Rate periods included: Standard rate
perinds apply,

Plan description: Al America Plan of-
fers s rates on interstate calls of 19¢
per tonute during the day, 14¢ in the
evenings linclading Sundays), and 12¢
at night and on weekends (inclodiog
Frida evenings). On 8 holidays, M}
mini es of calls cose 30¢.

LDDS WORLLD COM
(RDD) 275-0100

Calling plan name: Home Advantage
Type of plan: Vlac rate

Sign up required: Yes

Monthly fee: No

Rate periods included: Peak (8 a.m.-
5 p.m. weekdays) and OfF-Peak (alt
other times).

Plan description: Interstite calls are
billed at 20¢ per minnte during Peak
period and 10¢ OFf-Peak.

MATRIX
(800) 282-0242

Calling plan name: SmarrWorld Day
Type of plan: Flat rate

Sign up reguired: Yes

Monthly fee: No

Rate periods included: Standard rate
periods apply.

Plan description: 'Vhis plan charges
Mt rares for interstate ealls: davtime,
18¢ per minote; evening, 15¢; and
night, 13¢.

Calling plan name: Smar\orld Bosic
Type of plan: Valume discount

Sign up required: Yes

Monthly fee: No

Rate periods included: Standard rate
periods apply.

Plan deseription: In the first six
months, subscribers receive i 20% dis-
connt off basic interstate and interna-
tional rates. After six months, the
discount jumps to 25%. Smart\Vosld
Basic carries no minimum usage re-
qutteements.

MCI
(R00) BR8-8000

Calling plan name: Friends & Family
Type of plan: Volume discount

Sign up required: Yes

Monthly fee: No

Rate pericnds included: Repilar rate
perinds apply.

Plan description: Callers who spend
berween $10-$24.99 receive a 10% dis-
count off basic rates on direct dialed
domestic, intrastate and interseate calls.
T'he discount increases to 25% when
the bill totals $25 ar mare. (If the calls
are placed to other NGl costomers, a
discount of 20% is given on those calls
if the total hill is Jess than $25. and 35%
if the bill totals mare than $25.)

Calling plan name: MCT Minytes
Type of plan: Flat rate

Sign up required: Yes

Monthly fee: No

continted on page 4

continned from page 1

Sens s an example of such a plan,

* Vohinme discount plans reduce
venn cota) mnonthly Dl by o eertain per-
centage. 'he percentage of the dis-
couni often varies, depending upon
the vatal of your bifl, and is usvally ap-
plies only after you have made a mini-
mati amount of calls, such as $10 or
$25 AT&'1"s T'rue Reach Savings is
an cxample of a volume discount plan.

< Calling vircle plans provide dis-
carts when the peaple yon call are
cuvomers of the same long distance
corpany you have. The most well-
knewn is NCTs “Friends and Family™
pla s

Wihe surveyed companies. 12 of-
fer dat rate plans, Vwo carriers,
Av:enCalt and Express Tel, offer all
res:dential customers the same intes-
stare rates {1h cents per minuee), re-
of the time of day, Only
ind Working Assets do not of-
feo flar race calling plans,

CA found diac fae rage plans fall
into two categonies: plans with one per-
m nute rate thatis good alt day, every-
i, and those with two or three
ditferent per-ninute rates tied to the
tine of dav. (Flat rate calling plans
stanld nor he confused with focal
one companies” it rate monthly
st rvice plans.}

U'he survey discovered that four
« mpanies offer volmme disconnt call-
¢ plans for domestic calls, Vxeel ap-
pies the discount ta all calls, MCTand
A& plans cover custoniers swho
<.ake morse than $10 worth of long dis-
+ nee cabls each month, and Waorking,

ssets linvts is discannts ta bills ronat-
£ $25 or more, W

per-minute rate of 3¢,

Wide range in calling card rates

‘This chart compares the rates on a sample calling card catl from San
Franciseo to New York Gity, using three rypica) pricing methids.

ATET calling cards have an 80¢ per-call surcharge and rates vary by time
periads. The Mateix easd has a 3¢ per-call surcharge and its rates vary by
1ime penods, The BDDS AWorldUom cand fras oo smclimge and one 24 too

Choesing a plan

rontinwed from page 1

5and 7 p.m., o hetween 7and 11 pom,
these plamt may resulft in a savings for
yourt.

¢ Do vou call at all times of day and
night? ‘Then perhaps a volume discount
plan would be best for yon.

* ‘t'hie amount of your monchly long
distance bill, 1 it is less than $25 per
month, consider a flae rate plan.

¢ Do vou make many catling card
cafls? ook inta the different calling
card rares and surchasges or 3 discount
plan that inclndes calling casd calls.
(See chart above comparing calling card

Call Length Company Daytime Night/Weekend
f minute AT&T $1.20 1
LDDSAVorld Com 30¢
Matrix G1¢
5 minntes AT&T $2.00

L.DDSAVord Com $1.50
Martrix $1.85
10 minntes Ar&L $4.35
1.DDHsAVarld Com $3.00
Matrix $3.40
20 minutes AT&Y $7.85
1.DDSAVarld Com $o.00
Matrix $6.50
calls.)

& 1o van use a cellular phone? If
s0, ook for a plan that covers thase
calls.

» Some peaple may find thae che
best plan for them is the one they are
currently entolled i I vou are happy
with your plan, stick with it—it might
not exist if von want to switch back
hater.

¢ When yon switeh long distance
carriers, your Yocal phone company
charges you a one-time fee, usnafly
aranad $5. Some long distanre carriers
will reimburse new customers for this
expense. B

Page 2 » Januney/February 1996 ¢ Constme: Action News



Findmi the lowest long distance rates

Survey shows the best per-minunte rate avaliable from
each company, whether you make few or many calls

How to use this survey

s page shaws the lawese per-mintee rates ca imerstate calls from 15 phone companies, during the Day, Evening
and Night/Weekend rate periods. Rates at the rog of the page are for callers with small monthly bills—under $10. ‘The
next section is for peopte wirh bills of $10-25, and the third section covers farger bills.

Mast o the rates quoted are connected 1o a specific caliing plan. Some of these plans have monthly fees—they are
staded in gray. Flie kev at the right nates which plans are described, and whether they have special fees. Call the com-
panies for more information, Rates do not reflect additional calling cirele discounts offered by some cardiers. 'Voll-free
numbers foralt the companies appeas with the ealting plan descriprions an pages 2 and 3§, Use the charr and fistings only as
a gutide - rotes anel colling plans can change at any b

[ Monthly bills of under $10 J

Daytime Evening Night/Weekend

Americall 16¢ Amesicall 16¢ Americall 1Y
AT&Y 28¢ AT t7¢ AT&T 15¢
Express Telf/lixrel Com 24¢ Express Tel/Exrel Com t4¢ Fxpress Tel/Extel Com 12.5¢
Frantier 22¢ Prootier e [Frontier ¢
1.CY [E23 .01 14¢ LCI 12¢
L.DODS Workd Cam 2N L1398 World Com 10¢ 1.DDS World Com 10¢
Matrix 18¢ Manix 13.0¢ Maerix 12¢
N 15¢ Ny I5¢ N {5¢
Sprint 22¢ Spreat (from 7 p.m) 10¢ Sprint (1o 7 am.) 10¢
VarPec 15¢ Yarfec 15¢ Varlec 15¢
Working Assets 8¢ Waorking Assets 17¢ Warking Assets 15¢

Plans with monthly fees

Excel Communicatians i6.1¢ Tix: el Communications ttY9¢ Lixcel Communications 1(.5¢
TransNational 21.9¢ T'ransNational (from 7 p.m))  9.9¢ TransNational 9.9¢
IS Lang Distance 15¢ U Long Distance 15¢ U5 Long Distance i5¢
Waorld XChange 19¢ World XChange 8.49¢ Waorld XChange 8.9¢

| Monthly bills of $10-625 |

Daytime Evening Night/Weskend

Americall tog Aimerical 16¢ Americal} 16¢
AT&T 25.2¢ &Y 15.3¢ AT&E 13.5¢
Express Tel/k xtel CGom 24¢ b xpress Felllixeel Com 14¢ Express TelfExtet Com  12.5¢
Vrontier 22¢ I rontier 10¢ Frontier t0e
LGl 19¢ Pl 14¢ 1.C1 12¢
1.DDS World Com 20¢ 1.HDS World Com 10¢ 1.DODS Warld Com ¢
Alareix 8¢ “hatiix 13.0¢ Matrix 12¢
Nl ISy 10 I5¢ NG 13¢
Sprint 22¢ wprint Hrom 7 pomy e Sprimt {10 7 2.m.) \0g
Var'lee I15¢ arlec 15¢ Vartee 15¢
Waorking Assts 28¢ Vorking Assets 17¢ Working Assets 15¢

Plans with monthly fees

toxcel Conumunications 16.1¢ Exee! Communications 11.9¢ Excel Communications 10.5¢
TeansNutional 21.9¢ transNational (from 7 p.m,)  9.9¢ TransNational 92.9¢
US Long Disrance 1S¢ IS Long Distance 15¢ US Long Distance 15¢
Warkd XClurage 19¢ Wasrle) XChange 8. Winld XChange B¢

{Monthly bills of more than $25

Daytime Evening Night/Weokend

Americall 16¢ Americall 16¢ Americall in¢
AV&T 21¢ AT&T 12.7¢ AT&T 11.2¢
Fxpress Teifloxtel Com  24¢ Yoxpress Vellbxiel Com 14¢ Express Vellixeel Com  12.5¢
Frontier 22¢ Frontier toe VFrontier §0¢
1.01 t9¢ 1.C1 14¢ Lot 12¢
£DDS Warld Com 20¢ [.D1S World Com {0¢ 1.8 Weorld Com J0¢
Alatrix i8¢ Naerix 13.0¢ Marix 12¢
M 15¢ MO 13¢ N e
Sprint 22¢ Sprint (from 7 p.m.) g Sprint (to 7am.) e
TransNutional 21.4¢ TransNational (from 7 pm) - 9.%¢ VransNational )¢
Varlee 15¢ Var'Tee 15¢ Varlee 15¢
Working Assets 21¢ Warking Assets 12.7¢ Working Assers 11.2¢

Plans with monthly fees

Notes:

Americall: Basic rates are quoted.

ATE&T: On manthly bills below $10,
AF&17s basic Diaf 1 rawes are given,
The True Reach Savings plan is
used to figure a 10% discount on bills
totaling $10-$25 and 25% off tarper
hifls, Rares were calenfated using »
call ar the grearest distance possible.
(Note: this swreey was eondycred before
ATET s Feh. 17 vare increases.}

Excel: Daytime sates ase for the Pre-
miere Plus 1 plan (monthly fee, $3).
Lowest Fyvening and Night/\WVeek-
end rute is for the Exeel Plus H plan
(monthly fee, $1). Excel Plus 11 rates
were caleulated nsing 2 eall at the
greatest distance possible—interstate
valls of tess distance may be lower.

Express Tel/Extel Com: Company
uses flat rates based on mileage.
Rates given are for hetween 450-
3,000 miles,

Frontier: Homesaver calling plan
rates are (uoted.

LCI: Rates for the AN America Man
are quoted.

LDDS World Com: Home Advan-
tage plan rates are quoted.

Mutrix: Lawest daytime rate guote
is for the SmartWorld Day plan,
Lowest evening and night/weekend
rate is for the SmartWorld Basic Ser-
vice plan; these rates were calculated
using a call at the greatest distance
possible—interstate calls of less dis-
tance may be lower,

MCL: The best rates for daytime
calls are with the MCY Ninntes plan,
Fvening and nightime calfers would
et berter rates with the Friends and
Family cisconnt, providing their bills
totaled atbeast $10 per manth.

Sprint: Quaoted rates are for the
Sprint Sense calling plan, with Peak
(7 a7 pan) and OFF-Peak (7 p.m.-
7 a.my. weekdays and all weekend)
rate periods.

TransNational: Quoted rues are
fur the 'I'NC Sense 'tus plan, with
Peuk (Ham. 7 proan weekdays) am!t
OFf-Peak (7 pan-8 aam. weekdays
and all weekend) rate periods. 1f you
don’t make at least $25 per month in
calls under the Sense Plus plan, a
monthly fee of $2.99 will be charged.

US Long Distance: Quoted rates
are far the Advantage Select 11 call-
ing plan, which has a $2.50 monthiy
fee, Shightly lower interstate res me
avaitable to enstomers with ianthly
bills totaling $50 to $500 nnder the
Advantage Catifornia plan.

VarTee: Quoted rates are for the
Common Cents calling plan.

Waorking Assets: A volume discount
plan reduces monthiy bills of more
thar $25 by 25%. Rates were calen-
fated nsing a call at the greatese dis-
tance possible,

World XChange: Hates quoted are
for the Family Savings Program call-
ing plan, which has a monthly fee of
$3.

Limits on Using
CA's Surveys

Neithes CA's survers nor its in-
terpretation of sureey svsults mey by
used in ndvertising or for any other

Exeel Communications  16.1¢ Eoxcel Commumicatians e F.*(}'p:\ Communications 10.5¢ rommervial puspases, CA weill take

US Long Distance iS¢ US Lang Distance [5¢ VIS Long Distance 15¢ @l SIPS Neressary 1o prevent romm-

Warld XChange (9¢ World XChange 8.49¢ Waorld XChange LA S saervier) wse of 15 sureeys o name.
Information complied by Nel Santiago, Marisa A. Medina and Linda Sherry of Cor Action b Dec. 15, 1995, and Feb. 15, 1996,
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Demestic plans

runtinned from poge 2

Rate periods included: Al
Plan description: Alb domestic calts
are billed at the rave of 15¢ per minnte.

SPRINT
(RN 746.3767

Caalling plan name: Sorint Senee
Type of plan: Flac e

Sigh up required: Ye:

Monthly fee: No

Rate periods included: eak (7 a.m.-7
p.m)and Off-Peak (7 pan.-7 aan.)
Plian description: 1iaring Peak honrs,
calless are chasged 22¢ per minute on
state-to-state calls, During Off-Peak
hors, the rate is 10¢ rer minute and
includes weekend ealls to Canada.

TRANSNATIONAL
COMMUNICATIONS
{RBDM) 653-2669

Caulling plan name: Simple Advantage
Type of plan: Flat rare

Sign up required: Ve

Monthly fee: No

Rate periods included: Lowest per-
minute rate applies Mondav-Friday
from § p.m.-# a.m. amd all day on Sac-
urdays and Sondays.

Plan description: Simple Advantage
customers pay 26.9¢ per minute for
davtime - alls and 12.9¢ per minure a
all other “imes,

Calling plan name: 7N Sense Plus
Type of plan: Flar rate

Sign up required: Yes

Monthly fee: ‘I'he $2.99 fee is waived
for bills of $25 or mare,

Rate periods included: Lowest race
applies Monday-Friday from 7 p.m.-8
am. and ] day on Sacurdays and Sun-
days.

Plan deseription: ‘INC Sense Plus
custome:s pay 21.9¢ for daytime calls
and 9.9¢ per minute at all other times.

US LONG DISTANCE
(800} 500-5300

Cialling plan name: Adcantage Select 1
Type of pline Flat rate

Sigo up required: Yes

Maonthly tee: $2.50

Rale periods included: All

Plan description: Interstare rate is
15¢ per winuge ac all times.

VAR TEC
(B00) 583-6767

Calling plan name: Common Cents
Type of plan: I'lat rare

Sign up required: Yes

Monthfy fee: No

Rate periods included: Al

Plan description: Caommon Cents
customers are charged 15¢ per minute
on ealls 10 50 states. "The rate applies
24 hours a day, every day.

Calling plan name: Dimel ine

Type of plan: Flat rate

Sign up required: No, but caller most
use S-digit access code (10811 before
dialing,

Monthly fee: $5 when service is used
Ratc periods included: Al

Plan description: Calls t 50 states are
billed ae 1¢ per misne, with a 3-
minute minimum per call.

WORKING ASSETS
(R00) 788.8588

Calling plan name: Voluae Disconnss
Type of plan: Volume disconnt

Sign up required: No

Maonthly fee: No

Rate perisds incladed: AR

Plun deseription: A 25% disconnt ap-
plies 1o all interstate calls totating be-
tween $25-$49.99 and a 0% discount
applies 1o farger hills. Working Assecs
domates 1% of monthiy chasges to non-
profit groups working for peace, hu-
man rights. economic justice and the
enviranment.

Calling plan name: Frieadship Dis-
rount

Type of plan: Calling circle

Sign up required: No

Monthly fee: No

Rate periods included: Al

Plan description: If you call someone
who is in the Working Assets lang dis-
tance network, vou will save 25% on
the call, 1f both Volume Disconnt and
Friendship Discount apply, the greater
of the two discounts is used.

WORLD X CHANGE
(800) 569-8700

Calling plun name: Family Savings
Type of plan: Flat rate

Sign up required: Yes

Monthly fee: $3

Rate periods included: ’eak (8 a.m.-6
p.m. weekdays) and OFf-Peak (all other
times).

Plan description: The plan offers
continental interstate rates of 19¢ per
minute ont calls made beeween § a.m.
and § p.m., and R9¢ a minite between
5 pan. and 8 am.

Calling plan name: 7o/t Cenrs
Type of plan: Flat rate

Sign up required: No. Calters whoe
want to use the service must dial the
10502 access code,

Fee: $4.95 per monch, charged only
when service is used,

Rate periods included: All

Plan description: Interstate calls are
charged at a rate of 9¢ per minute. B

How to choose an
international calling plan

or flac rates on cafls to certain

countries at Peik and Off-Peak
time periods. ‘The fract that rates and
time periods vary by country makes it
difficult to give anyvehing more than
general descriptions o advice abour in-
termational calling pluns.

Just because vou re enrolled in a
domestic (1LS) ealling plan does not
mean vou witl be given a discount on
international calls. '"Wieh most carriers,
yau need to sign up for a domestic plan
and an international plan, {One carrier,
Matrix, of plan [or savings on
hoth dom and international catls.)

Mast carriers in CA’s survey charge
amonthly fee for their interational
plans, o it only pavs to have a plan if
yon make enongh international calls
each memth to affset that fee.

‘Fo chouse the best plan, vou will
lave to know which countries you calt
on a regular basis, Clompare the rate
periods to determing if the Jowest sates
(often called Off-peak or Economy
rates) are offered a2 v convenient time
for yonr calls,

Sametimes different carriers charge
different rates for calls o the sune
connry.

Ny companies promise a certain
discaunt aff their basic internatinnal

I nternational plans offer discounts

rates te peaple wha sign up for a call-
ing plan However, the guoted per-
centage may be good only on Off-peak
rates, and a smaller discount may apply
on calls placed during Peak time peri-
wels.

To ind the best international plan
for you compare monthly fees, basic
per-minnte rates, how the rate periods
correspond o your calling patterns,
and howe mnch of a discount is offered
during cach time period.

For the totl-free phone number of
each co-mpany, look under domestic
calling slans sturting on page 2.

AT&T

Calling plan name: Trwe Country
Type of plan: Discount on all interna-
tional Calls to one conntry.

Sign up required: Yes

Maonthly fee: No

Rate periods included: One rate pe-
riod oy,

Plan description: Discount of 20% on
calls te rhe one country of your choice,

Clalling plan name: True World

Type of plan: International discount
Sign up required: Yes

Monthly fee: $3

Rate periods included: Peak and OFF-

peak rate periods vary by country.
Plan description: Approximate dis-
counts of 40% an calls to 250 countries
during Peak and Off-peak rate periods.

EXCEL

Calling plan name: WorldNet

Type of plan: Incernational discoune
Sign up required: Yes

Monthly fee: $3

Rate periods included: Peak and Off-
peak time perinds vary by country,
Plan description: Fxcel stites thae
subscribers receive a 65% discount off
the company’s basic Off-Peak interna-
tional rates

FRONTIER

Calling plan name: Inrernational Con-
necttons

Type of plan: Off-I’eak international
discount

Sign up required: Yes

Monthly fee: $2.95

Rate perinds included: 12-hour rate
perivds (Peak and Off-Peak) vary by
country. Saturday and Sunday are Off-
Peak.

Plan description: ‘The plan offers sav-
ings on Off-Peak calls.

LCIHINTERNATIONAL

Calling plan name: Koxtend Your Reark
Type of plan: Mat rate international
disconnt

Sign up required: Yes

Monthly fee: None, but callers must

—— $25. Regrntar Nlembership.
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make more than $50 worth of interna-
tional calls each year.

Rate periods included: Applics 24
houes per day.

Plan description: Rares vary by conn-
try. Billing is in 6-second increments.

MATRIX

(See Smart World Basic under domestic
calling plans.)

MCt

Calling plan name: )¢ World
Type of plan: Disconnt on pre-se-
lected phone numbers.

Sign up required: Yes

Monthly fee: $3

Rate periods included: Discount ap-
plies on all calls to pre-selected num-
bers,

Plan description: Customers receive
MCEs lowest internationat rates on
calls placed to the pre-selected phone
numbers. All other international calls
are billed based on twao time periods.

SPRINT

Caling plan name: Spsvar Sease Inter-
national

Type of plan: Flat rate interationat
Sign up required: Yes

Monthly fee: $3

Rate perinds included: I'eak and OFF-
Peak periceds are 12 honres each.

Plan description: Flae rates vary ac-
cording to the country calfed. (Calls to
Canada on weekends cost 10¢ per
minute.) Customers receive an annual
rebate equal ta 10% of intermational
charges.

TRANSNATIONAL

Challing plan name: Wordd Advantage
Type of plan: Flat rate international
Sign up required: Yes

Monthly fee: $2.95

Rate periods included: Only Off-
Peak rate period covered.

Plan description: Flat per-minute
rates V:"y I)V l'l)“l]"‘yv

WORLD X CHANGIE

Calling plan vame: Warldwide Conner-
tion

Type of plan: (lat rate

Sign up required: Yes

Monthly fee: $4.50

Rate periods included: Peak & Off-
Peak rate periods,

Plan description: Flat pee-minute
rates vary by conntry, @8



